FAMILY PRAISE TABERNACLE

..where every soul matters!!

CAPITAL CAMPAIGN

VISION 2030
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Executive summary

Project Description

Family Praise Tabernacle Sanctuary project to construct a new church building that will serve as a beacon of faith and
community for generations to come. With a vision rooted in faith and a commitment to growth, this endeavor seeks
to provide a sacred space that fosters worship, fellowship, and outreach.

A 900-capacity building, 200 capacity allocated for Children’s Ministry. Total of about 30,000 sq. ft. to consist of
Children’s Ministry with play area, Library, Offices, Church Auditorium and Music Area.

Our Goal is to raise $10 million to fund the construction of the new church building. This amount will cover Land,
Construction Costs, Engineering, Permits, Furnishings, Equipment and contingencies.




Need for Project

The success of the Capital Campaign will not only realize the dream of a new church building but also strengthen the bonds of

fellowship, inspire future generations, and enrich the spiritual lives of our congregation and community. Together, with faith as
our guide and generosity as our compass, we will build a legacy of love, service, and devotion.

*Stability and Permanence:
A dedicated space provides a sense of stability for the congregation, fostering long-term community and commitment.

Community Engagement:
A physical location allows for community gatherings, outreach programs, and events, enhancing the church's role in the local area.

*ldentity and Heritage:

A church building often serves as a symbol of the congregation's identity, history, and values, creating a connection to past generations.

*Control and Flexibility:

Owning a building gives the church autonomy over how the space is used, allowing for tailored services, activities, and modifications.

*Consistent Worship Space:
It provides a dedicated place for worship, meetings, and other religious activities, creating a familiar environment for congregants.

*Potential for Revenue:
If the building is large enough, it can be rented out for events, generating income to support the church's mission.




Family Praise Tabernacle Impact on the Community
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Family Praise Tabernacle provides Family Praise Tabernacle actively engages in As part of Family Praise Tabernacle Development
spiritual guidance, support, and a sense outreach programs to serve those in need Plan, we will offer educational programs, such as
of belonging to individuals and families. within the community. This will increase the Sunday Schools, youth groups, and tutoring
Through worship services, prayer reach out audience and capacity. This services, to support the academic and personal
groups, and pastoral counseling, expansion can include food drives, clothing development of children and teenagers. These
churches offer solace, hope, and donations, homeless shelters, and soup programs instill values, promote leadership skills,
guidance to those facing life's kitchens, providing essential support to and foster a sense of community among young
challenges. vulnerable populations. people.
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Networks:
Family Praise Tabernacle serves as a hub for
Family Praise Tabernacle plays a vital role social interaction and support, fostering
Family Praise Tabernacle often hosts in providing support and assistance during connection and friendship among
cultural events. This supports diversity times of crisis and hardship. Whether it's community members. Through different
andincluslgiythat contiiEe offering emotional support, practical fellowship events, Women of worship,
cultural enrichment of our community. assistance, or financial aid, churches Kingdom Men, and community gatherings
mobilize resources to help individuals and our new Development will create more
families facing emergencies or disasters. opportunities for people to connect and

build relationships.




FPT Vision

Vision:

Our vision is more than bricks and mortar;

it's a testament to our unwavering
commitment to God's work on Earth. At
Family Praise Tabernacle every soul matters.
The new sanctuary will be a place of
worship, fellowship, and outreach. Our new
church building will serve as a hub for

spiritual growth, community engagement,

and social justice advocacy.

Solace Ministries International is a mission-centered, non-denominational, non-profit and
charitable Christian Organization. Our vision is to take Healing to the Nations wholly; i.e.,
Spirit, Soul, Body and Mind. We care for those who are in want by providing basic needs,
such as food, shelter and clothing, and teaching Christian doctrine as given in the Bible in
simplicity and understanding. Our desire for the whole world is that they know that the
love of God, expressed through His son Jesus Christ on Calvary, is still available to everyone
that believes.




Our Values

Values:

“‘ . We believe in the Trinity, three dimensions of as one; i.e., God the

Father, Son and Holy Spirit. We further belie at Jesus is the son of
God, who was born of a virgin woman, crucifi l ied, and on the third
day He conquered death forever. He ascended to Heaven and is seated

the right hand of God the Father (1 TLn}othy 3:16, 1 John 5:7).

Ist is the only way to Heaven

(John 14:6, Acts 4:12).
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We believe in life after death that
commences either in Heaven or hell
where one spends eternity. It all
depends on the decision to obey or
disobey God and His word (John 3:16,

k Romans 10:9-10).

We believe in the indwelling of,
and Baptism of the Holy Spirit in
believers that is made manifest

J

We believe in baptism of water by
immersion in the name of the
Father, Son and Holy Spirit
(Mark 16:16, Acts 2:38; 16:30-34).

by speaking in other tongues
(Acts 2:4).
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We believe in the manifestation of
the gifts of the Holy Spirit

r

We believe in Divine Healing
and health restoration to them
that believe that Jesus is Lord

We believe in Divine Miracles
through the Name that is above
every other name, the name of
our Lord and Savior Jesus Christ

(Acts 3:1-8, Mark 16:17-18).
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and Healer
(Exodus 15:26, Psalm 103:2-4;
107:20, Luke 8:40-48).

(1 Corinthians 12:7-11,
Mark 16:17-18).
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We believe that by His stripes,
we are healed in Spirit, Soul,
Body and Mind (Isaiah 53:5, 3
John 2).

We believe the Church is the body
of Christ, the habitation of God
through the Spirit with divine
appointments for the fulfillment of
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We believe in the second coming of our Lord Jesus Christ here on earth for those who believe in Him. The dead
in Christ will rise first, and then those who are alive will be caught up to meet Him in the air
(Matthew 24:29-31, 1 Thessalonians 4:16-17).

the great commission. Each believer,
born of the Spirit, is an integral part
of the church
(Ephesians 1:22-23; 2:22).
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We believe the Bible was
written and inspired by God

(2 Timothy 3:16-17,
2 Peter 1:20-21).
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BUDGET Estimate

ROUGH ESTIMATE

Construction Cost $4,753,450 40%
Land Acquisition/lot in Richardson $1,650,000 15%
Media Equipment- Audio/Visual Equipment,

Specialty lighting equipment $850,000 10.0%
Furniture, Fixtures and Equipment $750,000 10.0%
BAC System - Power, Data, Security $500,000 5.0%
Maintenance services S500,000 5.0%
Amenities - Playground, outdoor fire, fitness center $500,000 5.0%
Holding Cost $400,000 5.0%
Professional and Management Fee $250,000 4.0%

TOTAL BUDGET 10,153,450




FUNDRAISING STRATEGIES

Major Donor Cultivation: Identify and
cultivate relationships with major donors who
have the capacity to make significant

contributions to the campaign. Develop
personalized cultivation plans to engage these

donors in the vision and impact of the new (
church building.

Corporate Partnerships: Seek partnerships
with local businesses and corporations
that align with the values and mission of
the church. Explore opportunities for
corporate sponsorships, in-kind donations,
and employee matching gift programs to
maximize fundraising efforts.

Special Events: Organize special events
and fundraisers to engage the community
and raise awareness about the capital \_
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campaign. Events could include galas,

concerts, auctions, and community
gatherings that celebrate the mission and
vision of the church.

Grants and Foundations: Research and
apply for grants from foundations and
organizations that support religious and
community development projects. Develop
compelling proposals highlighting the need
for the new church building and its potential
impact on the community.

Legacy Giving: Encourage planned giving

~through bequests, charitable trusts, and other

[~

planned giving vehicles. Work with estate
planning professionals to provide donors with
information and resources on how they can
leave a lasting legacy through their support of
the capital campaign.

Online Fundraising: Utilize online
fundraising platforms and social media
channels to reach a wider audience
and solicit donations from supporters
near and far. Create compelling digital
content, such as videos, testimonials,
and progress updates, to engage
donors and inspire giving.




FUNDRAISING STRATEGIES continued

Direct Mail and Email Campaigns:
Develop targeted direct mail and email
campaigns to solicit donations from
current and past members of the
congregation, as well as community
members who may be interested in
supporting the campaign. Personalize
communications to convey the impact
of their contribution.

Matching Gift Programs: Secure matching gift
commitments from generous donors or
corporate partners to incentivize others to
donate. Promote matching gift opportunities
through marketing materials, social media
posts, and donor communications to
maximize the impact of every donation.

Donor Recognition and Stewardship:
Recognize and steward donors at every giving
level to express gratitude for their support
and inspire continued generosity. Implement
donor recognition programs, such as naming
opportunities, donor walls, and special
events, to honor donors and celebrate their
contributions.




Church Project Donor Prospect List

Major Donors:
° A
B

Businesses and Corporations:

° A
B

Local Foundations:

° Community Foundation for [Your
City/Area]

° [Name of Local Church Foundation]

° [Name of Religious Charity Foundation]

Church Members and Attendees:

° [List of Church Members]
° [List of Regular Attendees]

Community Leaders:

° Mayor John Doe
° City Council Member Jane Smith
° Local Business Owners

Former Church Members:

) [List of Former Members]
° [List of Former Attendees]

Local Philanthropists:

° Mr. A
° Mr. B

Past Benefactors:

° [List of Individuals/Organizations who have
supported previous church projects or
initiatives]

Prospective Donors from Similar Projects:

e  Donors who have supported similar church
building projects in the past

° Donors who have contributed to community
development projects in the area

Personal Networks of Church Leaders:

° Friends, colleagues, and acquaintances of
church leaders who may be interested in
supporting the project




How Can you be of
help?

Embracing the vision, having a buy in

Who do you know that can be of
help?

Suggestions and advise?

Prayers and Donations




Timeline

e Pre-Campaign Planning: Develop campaign messaging and
materials

e (Campaign Launch: Announce the campaign and begin outreach
efforts

e (Campaign Implementation: Maintain regular communication
with donors and supporters throughout the campaign (ongoing).

Evaluation: Regularly evaluate the effectiveness of communication
efforts through metrics such as website traffic, email open rates,
social media engagement, and donation response rates. Solicit
feedback from donors and supporters to identify areas for
improvement and refine communication strategies as needed.




FUNDRAISING EVALUATION AND METRICS

1. Financial Metrics:

Total Funds Raised: Measure
the total amount of funds
raised throughout the
campaign.

Donation Growth: Track the
growth in donations over time
to assess the campaign's
momentum.

Gift Size Distribution: Analyze
the distribution of gifts by size
to identify trends and donor
segments.

Major Gift Performance:

| Monitor the number and size of
major gifts secured to gauge the
effectiveness of major donor
cultivation efforts.

Grant Success Rate: Evaluate
the success rate of grant
applications and the amount of
grant funding secured.

Donor Acquisition Rate: Measure
the rate at which new donors are
acquired during the campaign.







